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Alabama Transportation Map  

Evergreen Center of Transportation in South Alabama 
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UPS and Federal Express Terminals in Evergreen 

  

Both UPS and FedEx have 
terminals in Evergreen that 
service the Southern Alabama 
region. 

Conveniently located on 
US84/US31 and within 2 miles of 
two I-65 exits, express freight and 
package services offered by UPS 
and FedEx are important assets 
to local communities. 

http://www.google.com/imgres?imgurl=http://www.logostage.com/logos/ups.gif&imgrefurl=http://www.logostage.com/logo/ups/&h=930&w=780&sz=270&tbnid=00iBqiQRhtrxKM:&tbnh=245&tbnw=206&prev=/search%3Fq%3DUPS%2Blogo%26tbm%3Disch%26tbo%3Du&zoom=1&q=UPS+logo&usg=__AdKHwtHVxgJCPi9siX1eoumAMmc=&sa=X&ei=TwIfTqHhJfS20AGq4tHDAw&ved=0CBkQ9QEwAg
http://www.google.com/imgres?imgurl=http://blog.crowdspring.com/wp-content/uploads/2010/07/FedExLogo.jpg&imgrefurl=http://blog.crowdspring.com/2010/07/logo-design-fedex/&h=322&w=900&sz=12&tbnid=nM0QQdYfSaQSNM:&tbnh=52&tbnw=146&prev=/search%3Fq%3Dfed%2Bex%2Blogo%26tbm%3Disch%26tbo%3Du&zoom=1&q=fed+ex+logo&usg=__q8DB7wk5MnlAx6WCVAup84xtIkQ=&sa=X&ei=jwIfTouZIMG40AHGnLzFAw&ved=0CCcQ9QEwBQ
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Twenty (20) Minute Driving Distance 

Polygon 
 
  

855 LIBERTY HILL DRIVE 
EVERGREEN, AL 36401-1812 
COORDINATES:  31.440480,  

-86.953355 
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2010 Demographic Overview 

20-Minute Drive Distance (I-65, exit 96 in Evergreen, AL 36401) 
 
 
  2010 2010 

Category (20 Mile Drive) (US as a whole) 

   
Population 17,670 306,624,699 

Percent Change since 2000 -5.7% 9.0% 

Projected Change in next 5 Years -3.1% 5.1% 

Current Median Age 41.0 36.8 

Median Age in 5 Years 41.4 37.7 

      

   
Race     

White Alone 57.26% 56.9% 

Black or African-American Alone 41.34% 12.5% 

Hispanic or Latino 1.05% 15.5% 

All Other Races 1.84% 15.1% 

   
Population Employed (Age 16 & Over) 39.3% 47.3% 

White-collar occupations 43.1% 60.2% 

Blue-collar occupations 41.2% 23.8% 

Service and farm workers 15.7% 16.0% 

      

   
Number of Households 7,292 115,306,103 

Percent Change since 2000 -3.1% 9.3% 

Expected Change in the next five years -2.0% 5.2% 

   
Household Type     

Family 5,018 68.4% 

Nonfamily 2,274 31.6% 

   
Household Income (Median) $44,570 $69,376 

Expected Change in the next five years 10.3% 10.3% 

   
Housing Units 7,292   

Owner-Occupied 5,862 80.12% 

Renter-Occupied 1,430 19.90% 
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RMP Opportunity Gap ï Retail Stores 

20-Minute Driving Distance to Liberty Hill Gateway (Exit 96 on I-65) 
 

 
   

  
2010 

Demand 

2010 

Supply 
Opportunity  

Retail Stores 
(Consumer 

Expenditure) 

(Retail 

Sales) 
Gap/Surplus 

    
Total Retail Sales Including Eating and Drinking Places 222,960,569 90,262,632 132,697,937 

  

   Motor Vehicle and Parts Dealers-441 30,258,241 2,436,734 27,821,507 

  

   Furniture and Home Furnishings Stores-442 4,371,242 549,495 3,821,747 

  

   Electronics and Appliance Stores-443 4,751,643 376,361 4,375,282 

  

   Building Material, Garden Equip Stores -444 26,342,766 2,802,822 23,539,944 

  

   Food and Beverage Stores-445 31,912,853 20,207,927 11,704,926 

        Grocery Stores-4451 29,160,795 19,063,212 10,097,583 

  

   Health and Personal Care Stores-446 14,841,610 6,979,760 7,861,850 

        Pharmacies and Drug Stores-44611 12,940,339 6,610,301 6,330,038 

  

   Sporting Goods, Hobby, Book, Music Stores-451 3,540,017 163,115 3,376,902 

  

   General Merchandise Stores-452:  Clothing and Accessories - 448 38,663,523 10,367,744         28,295,779  

    
Non-Store Retailers-454 14,276,869 6,304 14,270,565 

    
Foodservice and Drinking Places-722 19,720,338 9,496,338 10,224,000 

  

   
Claritas' RMP data is derived from two major sources of information. The demand data is derived from the Consumer Expenditure 

Survey (CE Survey), which is fielded by the U.S. Bureau of Labor Statistics (BLS). The supply data is derived from the Census 

both supply and demand estimates.  

The difference between demand and supply represents the opportunity gap or surplus available for each retail outlet in the specified 

reporting geography. When the demand is greater than (less than) the supply, there is an opportunity gap (surplus) for that retail 

outlet. For example, a positive value signifies an opportunity gap, while a negative value signifies a surplus. 
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Thirty -Five (35) Minute Driving Distance 

Polygon 
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2010 Demographic Overview 

35-Minute Drive Distance (I-65, exit 96 in Evergreen, AL 36401) 
 
 

855 LIBERTY HILL DR, EVERGREEN, AL 36401 -1812     

  2010 2010 

Category (35miles Drive) (US as a whole) 

Population 87,984 306,624,699 

Percent Change since 2000 -5.3% 9.0% 

Projected Change in next 5 Years -2.4% 5.1% 

Current Median Age 39.7 36.8 

Median Age in 5 Years 40.1 37.7 

Race     

White Alone 61.70% 56.9% 

Black or African-American Alone 35.20% 12.5% 

Hispanic or Latino 1.10% 15.5% 

All Other Races 2.00% 15.1% 

Population Employed (Age 16 & Over) 39.9% 47.3% 

White-collar occupations 46.9% 60.2% 

Blue-collar occupations 37.5% 23.8% 

Service and farm workers 15.6% 16.0% 

Number of Households 36,863 115,306,103 

Percent Change since 2000 -1.1% 9.3% 

Projected Change in the next five years -0.9% 5.2% 

Household Type     

Family 25,702 69.72% 

Nonfamily 11,161 30.28% 

Households     

2014 Projection 36,523 
 

2009 Estimate 36,863   

2000 Census 37,271 
 

1990 Census 34,371   

Household Income (Average) $45,940 $69,376 

Expected Change in the next five years 10.3% 10.3% 

   
Housing Units 36,863   

Owner-Occupied 28,886 78.36% 

Renter-Occupied 7,977 21.64% 
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RMP Opportunity Gap ï Retail Stores 

35-Minute Driving Distance to Liberty Hi ll Gateway (Exit 96 on I-65) 

 
855 LIBERTY HILL DR, EVERGREEN, AL 36401 -1812 
  2010 Demand 2010 Supply Opportunity  

Retail Stores (Consumer Expenditures) (Retail Sales) Gap/Surplus 

    
Total Retail Sales Incl Eating and Drinking Places 1,212,974,091 1,022,968,941 190,005,150 

  

   Motor Vehicle and Parts Dealers-441 173,310,639 142,095,300 31,215,339 

        Automotive Dealers-4411 141,575,144 92,404,751 49,170,393 

        Other Motor Vehicle Dealers-4412 13,676,991 12,030,017 1,646,974 

        Automotive Parts/Accsrs, Tire Stores-4413 18,058,504 37,660,533 (19,602,029) 

  

   Furniture and Home Furnishings Stores-442 23,954,966 14,306,780 9,648,186 

  

   Electronics and Appliance Stores-443 26,448,054 10,712,023 15,736,031 

  

   Building Material, Garden Equip Stores -444 138,992,569 107,277,747 31,714,822 

        Building Material and Supply Dealers-4441 128,650,315 85,296,490 43,353,825 

        Lawn, Garden Equipment, Supplies Stores-4442 10,342,254 21,981,257 (11,639,003) 

  

   Food and Beverage Stores-445 170,990,733 169,205,498 1,785,235 

        Grocery Stores-4451 155,949,887 162,167,177 (6,217,290) 

            Supermarkets, Grocery (Ex Conv) Stores-44511 148,055,528 149,458,051 (1,402,523) 

            Convenience Stores-44512 7,894,360 12,709,126 (4,814,766) 

        Specialty Food Stores-4452 4,514,632 1,024,871 3,489,761 

        Beer, Wine and Liquor Stores-4453 10,526,213 6,013,450 4,512,763 

  

   Health and Personal Care Stores-446 78,439,473 60,730,078 17,709,395 

  

   Clothing and Clothing Accessories Stores-448 48,951,261 30,513,840 18,437,421 

  

   Sporting Goods, Hobby, Book, Music Stores-451 20,113,350 3,769,713 16,343,637 

  

   General Merchandise Stores-452 161,625,105 150,926,827 10,698,278 

    
Miscellaneous Store Retailers-453 28,251,348 21,100,062 7,151,286 

        Office Supplies, Stationery, Gift Stores-4532 11,495,540 3,566,624 7,928,916 

            Office Supplies and Stationery Stores-45321 6,478,466 1,933,988 4,544,478 

            Gift, Novelty and Souvenir Stores-45322 5,017,074 1,632,636 3,384,438 

    
Non-Store Retailers-454 77,479,952 3,255,875 74,224,077 

    
Foodservice and Drinking Places-722 110,749,056 81,604,940 29,144,116 
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RMP Primary Opportunity Gaps Comparison ï New Retail Potential at  

20 and 35 Minute Drive Distances 

855 Liberty Hill Drive  

Evergreen, Alabama 36401-1812 

 
 

Retail Type 20 Minute Drive Distance 35 Minute Drive Distance  
(Regional Shopping Destination) 

Automotive Dealers 
 

27,821,507 49,170,393 

Building Materials 
 

23,539,944 43,353,825 

Food Service and Drinking Places 
 

10,224,000 29,144,116 

Food and Beverage Stores (Grocery) 
 

11,704,926 1,785,235 

Clothing and General Merchandise 
 

28,295,779 29,135,700 

Healthcare and Personal Care 
 

7,861,850 17,709,395 

Sporting Goods, Outdoor Recreation 
 

3,376,902 16,343,637 

Electronic and Appliance Stores 
 

4,375,282 15,736,031 

Specialty Food, Beer, Wine, etc. 
 

985,765 8,025,524 

 
Claritas' RMP data is derived from two major sources of information. The demand data is derived from the Consumer 

Expenditure Survey (CE Survey), which is fielded by the U.S. Bureau of Labor Statistics (BLS). The supply data is derived 

from the Census both supply and demand estimates.  

 
The difference between demand and supply represents the opportunity gap or surplus available for each retail outlet in the 

specified reporting geography. When the demand is greater than (less than) the supply, there is an opportunity gap (surplus) 

for that retail outlet. For example, a positive value signifies an opportunity gap, while a negative value signifies a surplus. 
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EVERGREEN 

Liberty Hill 
Gateway 

Fairview 
Gateway 
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